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Oxford Elsevier LTD Jan 2012, 2012. Buch. Book Condition: Neu. 243x161x20 mm. Neuware - Brand owners are
in crisis. Consumer trust is at an all time low. Over 95% of all consumer product launches in the packaged
goods sector fail to achieve their goals for success. This book gives a clear answer to why success rates are so
low in the consumer packaged good industry and lays out a roadmap for product innovation - to make ideas
successful. This book will inspire the reader to make a paradigm shiE in how they approach product innovation
- to be driven by the science of consumer behavior. The basic premise for this book is that emotions are at the
root of all consumer motivations. Therefore, an innovation process focused on identifying how to turn up or
down emotions that drive behavior will lead to product success. The applications of this process will be
presented with several product success stories that show that understanding consumer behavior leads to
deeper emotive connectivity, a broader playing field for diFerentiation, and speed to market. Using case studies
and real-world examples of product launch successes and failures, Behavior Driven Innovation is a must-read
for those involved in product development, consumer research, and marketing. Explores the role that emotion
plays in consumer decision making Case studies of product successes (and failures!) and the role behavioral
understanding played Provides insights into understanding the 'whys' of consumer behavior, using a pull
strategy to rapidly learn what consumers want, and designing for emotional impact Provides a blueprint for
the creation of nimble innovation strategies 240 pp. Englisch.
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Ali Cehreli Dez 2015, 2015. Buch. Book Condition: Neu. 264x182x53 mm. This item is printed on
demand - Print on Demand Neuware - The main aim of this book is to teach D to readers...
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Hachette Children's Group. Paperback. Book Condition: new. BRAND NEW, Fun for the Secret
Seven, Enid Blyton, The Secret Seven are Peter and his sister Janet, Jack, Colin, George, Pam
and Barbara. They meet every holiday...
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Reference Series Books LLC Nov 2011, 2011. Taschenbuch. Book Condition: Neu. 249x191x7
mm. This item is printed on demand - Print on Demand Neuware - Quelle: Wikipedia. Seiten:
100. Kapitel: Myers-Briggs-Typindikator, Keirsey Temperament Sorter, DISG,...
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